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1. What is social currency? What is the significance of a brand with social currency?
[bookmark: _GoBack]Social currency is the ability in which the brands use social media to share information, opinions, and also purchases. It measures the ability of brands to fit into how their customers manage their lives in social media platforms. Brands with high social currency are beneficial because most of the customers prefer them and even willing to pay price premiums (Tuten & Solomon, 2017).
2. What behaviors help us to segment social media participants and how can we describe those segments?
Before segmenting participants in social media it is important to identify the common characteristics which will help the brands to segment accordingly. Segmentation can be done according to the following: Geographic segmentation this is where the market is segmented by region, market size, density, country and this helps the marketers to target specific customers depending on where they are. Psychographic segmentation this deals with personalities, lifestyles, motives and even attitudes of the customers in that they need to know the real person who is making the decision. Benefit segmentation this groups according to the customers’ benefits from that product. Social media helps the brands to identify the benefits the customers want from their products. Behavioral segmentation used by brands to identify the behavior of their customers using social media (Tuten & Solomon, 2017). 
5. What are the primary motives that drive social media participation?
Social media is a widely used platform all over the world and brands are mostly active in these sites like Facebook so that they can capture the attention and even try to talk or converse with their customers. The most common thing which makes people go to social media platforms includes the following: Some post whatever they have in their minds, opinions on other people’s status, others try to gain new knowledge and excite intellectual interests where the epistemic curiosity is the key thing. It is used by other people to express their goodness by helping people through updates of what is happening, others use social media in order to feel close to others and they make them feel a sense of relief (Tuten & Solomon, 2017)
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